
PARTNERSHIP LEVEL SELECTED (Details listed on other pages)

     Presenting - $10,000

     Garden Bar, Lewis Street Bar, Charles Street Bar - $7,000

     Entertainment - $6,000

     Gold - $5,000

     Silver - $2,500

     1890 Club - $1,890

     Brass - $1,000

     Pewter - $500

     Star-Spangled - $250

     Silent Auction Donation (value of your auction donation:_______________)

     Description: 

     Website: 
     

     I am unable to sponsor this year, but wish to donate: _______________

YES, I want to support the Washington Heritage Museums by becoming a sponsor of the 
2026 Bourbon & Boxwood event honoring Virginia’s 250th. Please commit to your support 
by August 7, 2026 for maximum benefits.

Sponsor name exactly as it is to be published:
Unless otherwise specified, individual donors will be listed with first and last name(s) along with the 
donation amount. If you prefer, _____do not post my name with my donation amount; _____post my 
name, but not the donation amount.

Businesses: email hi-res logo (.png) to: office@WashingtonHeritageMuseums.org

COM M IT MEN T  FORM

Washington Heritage 
Museums is a 501(c)(3) 
organization. All 
contributions are tax 
deductible to the extent 
permitted by law.

NAME(s):   

STREET ADDRESS:

CITY, STATE, ZIP:

EMAIL(s):

PHONE(s):

____Check made payable to Washington Heritage Museums is enclosed.

____Please email an invoice. All invoices are due by August 28, 2026.

____Excited to sponsor, but unable to use the tickets. WHM may use tickets as desired.

____Paid online at https://bit.ly/Bourbon-and-Boxwood-2026 or used the QR Code. 
Please consider covering the credit card transaction fees to provide the greatest benefit to WHM.

Enter your commitment online via the QR Code or you may mail, email or fax your 
commitment form to:
Washington Heritage Museums
1300 Charles Street
Fredericksburg, VA 22401
WHM EIN: 46-0803504

Email: office@WashingtonHeritageMuseums.org
Fax: 540-373-5630
Questions: 540-373-5630

Your brand exposure:
-400 event attendees
-Over 4000 individuals monthly 
across all channels
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